F:—L/J_‘I/_Ij \D_'/J UCUST 2007 86
J]J:X J _l| _:"‘ J-RJ_VJJ

(ER SO FEAY BT IfuJl AT FARELR NU U S R Y

PR



Featurea

36

Factor Capital Business Credit LLC
“Our mission is to finance and support the needs of growing companies
in a flexible, creative, and timely manner."

38

Caaualwear Ayana Apparel
‘WY-protechnve clothing on the market

39

Deaigner Jackie Rogers

"l learned that fashion doesn't start with d

40 lnhmuiﬂ Appnrel

here 5.9 stron

N Qo It me :"I:'r

Depaﬂmenia!Artmlen

0. One Mann's Opinéon
28, Fashion Baot & Bosics

Finance

44, Friedman LLP

47. BEEot Horowitz

48. Resnick Deuckman Group

4%, Wainfroub Report
50. Robin Reparts
51. The Doneger Group

Universities

56, Stephen Sodove Gives Keynote Address Af FT Groduation

56, FIT Nomes Gilbert Homison Co-Chak Of
The: Educational Foundation For The Fashion Indusities

57, Fashion Design's Rising Stars Prasent Dagzling Review Of
Fall Glomour At FIT's Runway Show

58. Bouder Black Tie Features Leading
Student Designers In Faskion Show

4. The Accessones Councll And LIM Honor Tomorroe's
mMarketing Gunas Al Thind Annual “Mext Generation” Awarnds
Celebrating Fulure Fashicn Executives

&0, WCCCD And Dress For Success Delroit Host
Fashion Show At The Downlowrn Campus

&1, Babson College Business Plan -Compefition Honors
Custormn Design lewalny Business Paragon Loke

redlly wadsn

25ign. Everything con

od that .-.’.=" O il De shiow

&1,
&1,

&4,
&7,

F fvolimay frie | ¥
I Tashon mendcly,

nes from fabrication.”

From The Road To The Runway

The Loboratory institute Of Merchandisingg {LIs)
Momes Ja-Ann Rolle, Ph.D. As Senior Vice President
For Acagemic And Student Affoirs

Executive Chonges
Lerw

International Trade

7o
Th
T

Pt
80.

a1

Global Fachion Qutlook
Fashion Busingss Inc,

Ore Word

AAFA

Fashicn Center BID
Fashicnoble Moves

Tradeshows

B4

B,

Mational Trodeshows Colendar
Metional Tradeshows

Technnlogv

74,
#5.

2. PLM: IF's Not Just For Product Developmeant
?3.

Why And How To Swilch Email Service Providers

Boenno Johnson
Fashion Speaks



www. mannpublicatlions.com

Lad
o

Bemness—

UV Protection With Style
Ayana Apparel

Sonja Gleller

Ayana Apparel is a UV protective apparel brand for women who
are fashion-forward and forward-thinking, Geared roward women
who are active and enjoy spending time ourdoors, Ayana suppors a
healthy lifestyle while preventing the skin from premature aging; all
while offering stylish oprions to fashion-conscious women, Ayana
maintains seylistic integricy by offering a varicry of stvles and colors,
so there is something for every raste.

This summer, Avana Apparel will offer women an easy addition w
their skincare arsenal-—a fashionable, cernbed UV-protecave cloth-
ing line with protecrion thar lases. Available online ar www.ayanaap-
parel.com and ar selecr retailers, the Ayana collecrion fearures stylish
designs for the active, sophisticared woman,

Women are becoming increasingly aware of the need to protect
themselves from premamre aging and long-term
shin damage resulting from extensive sun expo-
sure. They slather on sunscreen with re-appli-
carions or sy in the shade, often ar the cost of
enjoving their favorite warm-weather activities.
With Avanas UV protecoion, women can spend a
lictde extra rime relishing the fresh airand the summer warmieh in the
skin care they can wer,

Avana Apparel was carefully designed o maingain and maximize a
womans beaury, individualicy, bealth, and personal Aair. In comple-
mentary colors and styles, the apparel can be mived. marched, or
worm alone for easy and carefree protection from the suns damaging

"UV-protective clothing
on the market really

wasn't fashion friendly."

rays. Unlike other UVeprotective attire designed primarily for our-
door exercise and devord of fashion, Ayana's rrendy cuts and designs
make it the perfect brand for any health-conscious female: with new
liries heing released several times each year, Ayana will keep women
safe from the sun while helping them stay trendy vear-round,

Onwner Sonja Gleller becarme particularly awiare of the need for a col-
lection like Ayana atter falling in love with the weather in southern
California. "My hushand and 1 spend a grear deal of nme ourside,
whether we are walking on the beach or barbecuing with friends.
Stopping repetitively o reapply sunscreen was always somewhat of
a bother, but the UV-protective clothing on the marker really wasn't
Fashion friendly,” she said. 1 creared Ayana so that women have
somewhere w tur rm‘ phrtu:l:l'rc Lh:rhing that is fun and .al_',.l].'lsil."

The coltection includes casial pices pm't'ucl: for
a seroll on the beach or walking the dog around
the neighborhood, More professional pieces are
[H:rl'lﬂ;.'{ for women who are arrending, an ourdoor
power lunch or iare spending the afternoon with
the in-laws, Whether working or playing, Avana
provides ies wearers protection, peace of mind, and style.

“My goal has always been o ereate a line of apparel thar would ap-
peal e many different women because of the clothing’s ability

keep wornen stylish bursll individual,” says Gleller.

Far wiore fnfarmmation, vl wwwayeaappancloont,



